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wearable breast pump; Peanut, 
a social community platform that 
connects women with other 
women around topics related to 
fertility, pregnancy, and 
motherhood; Yumi, clean 
nutrition for babies/kids; Ritual, 
which offers prenatal/postnatal 
vitamins via prescription; and 
Care.com, which has become 
one of the premier sources for 
family care options including 
childcare, senior care, pet care 
and housekeeping. We also 
have investments in several 
other companies that are 
prioritizing the care and needs of 
women more generally but offer 
products and services in support 
of maternal care (THE WELL, 
Goop, Evernow, Maisonette, 
ThirdLove, etc.) We are looking 
at investments in maternal care 
from many angles, starting at 
preconception and fertility to 
prenatal, labor and delivery, 
postpartum care and beyond

How important is it that 
different stakeholder groups 
get involved, strategize, 
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How is NEA investing within 
Maternal Care? 

NEA has invested in maternal 
care across both our healthcare 
and tech practices. Examples 
include Cleo, an end-to-end 
family support platform that 
employers offer to working 
parents – from preconception 
through pregnancy and 
parenting of kids; Willow, a

https://www.peanut-app.io/
https://helloyumi.com/
https://ritual.com/
https://www.care.com/
https://hicleo.com/
https://onewillow.com/
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reached $2.5 billion by 
December 2021, with a 
concentration in maternal health 
patient support, consumer 
menstrual products, 
gynecological devices, and 
solutions in fertility. Part of this 
funding is being driven by the 
growth in large employers 
adopting maternal and family 
health solutions to retain women 
in the workforce.

Which conversations are 
you most looking forward to 
having at the Future of 
Maternal Care Summit?

I’m looking forward to 
conversations with innovators, 
investors, and strategics 
(including payers, providers, and 
employers) related to 
approaches that improve 
prenatal and postpartum care, 
especially mental health. I’m 
also excited to discuss any 
solutions that tackle health 
equity and disparity of outcomes 
in maternal care.

January 25th-26th
San Francisco, CA 

www.futureofmaternalcare.com

and take action to improve 
maternal care?

It is vital that different 
stakeholder groups, including 
payers, providers, employers, 
families, and consumers, get 
involved and collaborate to 
improve maternal care.  Women 
make 80% of buying and usage 
decisions in healthcare 
according to McKinsey and 
often have more frequent and 
complex needs than men do. 
Despite that, the U.S. has the 
highest maternal mortality and 
morbidity rate among developed 
countries. Working together 
across different stakeholder 
groups is crucial to tackle the 
gaps in care.

How important is the role of 
investors in maternal care?

Investors can help catalyze 
innovation in maternal care and 
women’s health more broadly.  
According to McKinsey, venture 
capital funding for “Femtech” 

https://www.mckinsey.com/industries/healthcare-systems-and-services/our-insights/unlocking-opportunities-in-womens-healthcare
https://www.mckinsey.com/industries/healthcare/our-insights/the-dawn-of-the-femtech-revolution?cid=other-eml-dre-mip-mck&hlkid=a774e1a8976d4a078406df70a8406fd5&hctky=12900658&hdpid=05c92889-48df-46c1-8465-edb6c2b4d1d1

